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B Brand Case Study Workshop (9/27)
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3. AT3a2-)b
Day.1  25th, Sep, 2017

Time  Contents

15:00 Registration Opens

18:00 [Opening Remark] 7S5 RS w R20172FIHERUBZHOICT BITIE?

18:10 [opening Keynote] SHHUEDBHT 7/ 0J—LDRNEELTT

19:00 [Premium Presentation] FP(CT 7 v ZETHYY1—YaVHREIS1-7 1]
19:30 [Branding Strategy Presentation #1] [AbemaTV]&FBLIEY—FF 4 V7 (CDVT
20:00 Networking Dinner

21:30 The end of DAY 1

Day.2 26th, Sep, 2017

Time  Contents

08:00 Networking Breakfast:Yesderday Review

08:00 Power Breakfast

09:00 Break

09:10 [Brand Panel session] 79 JU{E TEBBREROTIXT « PERARBESELLION?

10:00 [Branding Strategy Presentation #2] KPIVU 1—Y 3 Y XNRIBT 2V —U 7 « VT BEZMRY B 1chD7—97ER
10:30 [Branding strategy Presentation 3] BRICED BTV IVBEESS ~7 7 XL TRZ2BDETHBH~
11:00 Networking Break

11:20 [Digital Branding Tactics 211 &Y 7 —2Z MRRICSIF 3847 FU DoliElE

11:30 [Digital Branding Tactics #2] TNH'SDA VI IV H—EDEDY T

11:40 [Digital Branding Tactics #3] [+ 7LV Y —Bil] N3 L& 0OFRICONT

11:50 Networking Lunch

12:00 [Lunch Presentation] CMO-ZBFIR[AIIT [T > 2 R— RIDTBMT

12:50 Brand Case Study Workshop #1 — Bai@iREDH —

14:20 Networking Break

14:50 [Branding Strategy Presentation #4] [OY7£5-75Y ROZUZANBEIYFVYILF v LY I T BE~VIMTRARLTIIILO[U7ILEREI~]
15:20 [Branding Strategy Presentation #5] RSO U ZILS A LRI D T TEEBNRRBI s xttKOBEI=Z 225 —Ya Yy

15:50 Break

16:05 Master Track

17:10 Networking Break

17:20 Master Track

18:25 Networking Break

18:45  [Digital Branding Tactics #4] A¥— T4 VR O A Y INWIVH—I—F 1T

18:55 [Digital Branding Tactics #5] A /7 4 /{— /D124t 9 3 [Brand Experience Designl &1

19:05  [Digital Branding Tactics 26] 75 RAwtE—IEISHSAX ~SUVZ7IHRIZRT 34U IFH I VAERVWRLET 5~
19:15 Cocktail Reception

19:45 Networking Dinner

21:45  The end of DAY 2



Day.3 27th, Sep, 2017

Time  Contents

08:00 Networking Breakfast

08:15 [Breakfast Presentation 1] AIZE—A—RFE%¥- TSV ROIZ1T5—Y 3 VOBV AZEESEZIZON
08:30 [Breakfast Presentation 2] T 7-J— RIMRHT 2. U4 FAEBORRBICIS Y FI2HERA VS VESR
09:00 [Brand Interview]  5*J'5 )UK TS > RifiER _EICRC &S

09:50 Break

10:10 [Round Table Discussion] W5I1—H—BRTIFER T+ —T v b MWEBT +—I v MFIIILER) .
11:20 Networking Lunch

11:30 [Lunch Presentation] C CHANNELZ B89 L&0REF?

12:20 Break

12:40 One to One Meeting Part 1

13:10 Break

13:15 One to One Meeting Part 2

13:45 Break

14:05 One to One Meeting Part 3

14:35 Break

14:40 Onie to One Meeting Part 4

15:10 Break

15:40 Brand Case Study Workshop #2

16:50 Networking Break

17:20  Brand summit 2017 Wrap Up Discussion] 75> RHSw 2017 F&ptyyay

18:00 Cocktail Reception

18:30 Networking Dinner

20:30 The end of DAY 3
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