iMEDIA

SUMMIT JAPAN

BRAND SUMMIT pluik:

Marketing Fostering Love

AFTER SHOW REPORT

231426t July
@SHIROYAMA HOTEL kagoshima

YER% H : 201847 H30H



l Contents

1. BRAND SUMMIT 20181 > kA2
2. ASEloELEyi gL

3. AT a—)b

4. By arOrETF

5. ZIM7 7 FEFEDEE

6. ¥t —%&

7. AR P—{Z

==

8. 77 RO

#H

il




BRAND SUMMIT 2018/( AN ME%%

1.
-
\.

Ao
= WA TV I
Eff 0 3 LTI ARDT b Dot

W Iy FeR

201ME LY RAZ— K LT-, ENANDOT T v REED~— Z—0ME-TITH . 5284
O ERIEGIEMER L 7 7 L R, FERTRIERDT 7 R 31 A FEAT
S TWVADEEDOEY FAACET L TV D8R 8%, 3{AdH CEAFMICT 4 A v v
ar LEY, EROSEROTEMENR A, BEOT T2 FRSRERANIIRY MEe~& )
DEHPERATEZLHETT, FRFZ, 2L DO X—LXxy NTI—F L 7 TE, W
Sy REXONTICT T U RFEILEODZ IR L— 9 UARERS, N—hF—LDET X
ANEEAEEFRTWET, 77 L] & TRy FU—=F 7] BREWL~UL
THN. L TWD Z LR, K& TT,

W~ 2P A b, Ve H RS SR X — ) — b

7O Ty MRGEE OFFE 7 BT 7 B0 fl A

A4ET 8 Al B 2% 7~ iMedia Brand Summit 2018 (121%, 79 > K, /S— R F—D |
v LYV D —lr X —HIB604 N EFE D F Lz, BAIBHERTE VWS . BAD 1 7
*VHVJ®$®A%%%<%MLﬁﬁm%®%fﬁﬁﬁoF/7m%®7~#5~
DMEV, BREESC BEE A I CREBPIICER 22D LE LT, AR, &0 7 7 K
/F%%TQ@AﬂA%%MO@%%®®%é %%@ﬁf%ét VEERD
B 2D LN AN TONE Lz, £, FEEIZEWTIThi7= [OnetoOne X —
T ALY IR, BIMEBDRFRNAN LIEFRICES TRy T4 7, EVRAIZHE
T ARELZEM &R0 E L,




2-1. ASEIOELEYy a3

F— ) — ML, BEORAIFMIWVDIMARKNOIE, v 3T A2 MNE ol - Z2{bo7-
DIZWE I Z & KEP&GTVPEZZOHT-FIHKNBILT 7 » ROREIZOWT, £LT
KENGSIMOT 2 g V=K BIE, P X—A T F VT 4 BN O)
WCDOWTEE-2THHWE Lo,

23rd, 17:20 - 18:10 / Opening Keynote

Think Big — Innovate to create
organization that thinks and profits.
Think Big—#2X. {2 #li~D4 /=3

«What you need to change in order to create an organization that thinks and profits.

*Regardless of the Al era, creativity is desired - we need people who think and are
creative.

*How to survive in the global market — what kind of human resources are vital for
Calbee to proceed in the global market and increase its brand value.

*Need of innovation and how to achieve the goals for future projects.
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24th, 09:15 - 10:05 / Keynole #2

Marketing Needs Fostering Love

Former vice president of Proctor and Gamble, President of Dyson Japan, President
and COO of Japan Toys R Us, Hiroko Wada speaks at our Brand Summit. Who owns
the brand? Now that digital communication became the standard, we need to think
of the real component of marketing. In this keynote, vast amount of time will be
allocated to interactive communication with the participants.

K705 — TFrF X v TNHDTr L R - TV 2T b 47 BRI OB IR,
BARF 44 & AR LM P M REFRIT M (CO0) 2 L 2 RIB#® 7 KA*Brand
SummitTERM! 772 FEid, —~ MO LDRDp — FEINIalfr—arHPuRnn
DHDER PG FARTHTOIEWT Iy P4 o 7 OXRANZEEIC 2T BiELLET. 4
YEIITA TR —a vk, S{ORMEM FETT. SNHLECERT S, B
LZREEfF-THRE

Hiroko Wada
Papresentative, Otfice WoDae
Corsutant



241h, 13:55 - 14:40 / Keynote #3

Gender Equity
— Having women leaders beat the market
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iMedia's first Keynote on Gender Equity will help male and female leaders
understand how to improve communication, decision-making and the bottom line
by addmessing and solving for internal and external barrders for women in business.
The presentation will share research on how companies with women comprising
one-third or more of business leaders beat the market, and what steps atiendees can
take to help make this vision a reality.

TZHOMEHEE ZYPLLTERT 57— 2— 2% v 7 —CTHH WetCement# CEOD
Jen Willey K348 M. CBS ABCT =2 —AF yA & —- L3 — ¥ —, 724 W2 74 TDYahoo,
AOL, Sharecare 2 X TOEBEFEIL, P2 V- OFFROMHD, P2 8—D7—<kL
T HEMD2: 22— ar RUBBRE 7o 2080 S IHHLE Mo EH ity o3 2
CHER TSRO AER 20T 34, Co8E AR TLHS DS RIL TR ¥
Hhi TEOMEHISVTLERHZNTVET. ST, ZHEOME Y DS REO—2L LT,
THNHREEEZR O LI LI RN LE{ Z->Tu I T R FH LRl Ty iR
2LEY MEEHOOE PRARSTANPMEH A BOPHIL XU TWEDTEF—/—F
OPE TR RO =50 —2E ) — ¥ — K5 LT, iR ML ) — FT23 L0 MR
SR LI ZHOMEY OMR LD, ERENOXSLZMBITORH S EROMET
T

* SRR 70 S TIHONE IV Py iob (TR BNEZHECRE LD
F—2HME S{OHECF —Cr— AR BELCARDF — A2 XSICFEE L T T 58
W3S AP 24U B CISETL,

241h, 18:25 - 19:10 / Closing Panel

BACK to the BASIC

=2 K—
E-C—x T Tasan
T

Shinichi Sano
E8meda e
CEO

AfRE 8

VYR —R=NF TR
RGN BAUT T
R Se

Kazumasa Kubota

Dialogue to wrap-up the first two days of the Brand Summit. Please look forward for
this discussion about brands, advertisement, and communications. Maybe we can
hear the secrets of the independence of Premium Malts or the rehabilitation of
whiskey from expansion of high balls. Join us with a drink!

TI3vFdiy2AMZERTAME. 7o FEEMESHh Bfi- 23 asyr—aviiowg,
BROEELTFETT (ROt y a3 KRNI TOTHET— IR SEOERELA), TVITA
TAOBN L NAX—VDOEMIC LS4 AF — B2 Y RELHE 6L . FU» 22/ F
BT vy 2 8 MER TN LTATRLHHTL 2.

Sumory Hoidings Umaed Advisar
SUN-AD

Limitec
Craimmaon of the Board



251h, 09:00 - 09: lu/\\'urkshop‘\-l [5F]

Challenge to the Unknown Mars-
Latest Brand Development and the Ideal Relationship with Agencies
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To Those Worried about Gender Management
Do Companies Really Profit from Women Empowerment?
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25th, 09:00 - 09:40 / Workshop A-3 [3F]

How Do You Survive in a Limited Business Area?
Top Regional Company Talk About Regional Revitalization

MENT- G TE) W 7HEEE » 7 B FEDTH S, MG Mk
PR A—E8 DO T =

P 3N axsporsF

HECRELN BTl SEa=S—-ValNRTE
TER

Seiichiro Nakao Masaaki Kato

SAGASHMEUN Exacutive Officer

FPRESIDENT RCBOT COMMUNCANIONS INC.

25th, 09:00 - 09:40 / Workshop A-4 [2F)

Rethink Brand Safety Now
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25th, 13:50 - ll::m/ Workshop B-1 [5F)

What TV Media Expert Toyota Expects for the
Future of Digital Branding
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25th, 13:50 - 14:30 / Workshop B-2 [4F)

Visualize Brand Advertising Effectiveness - Motivation Match, Brand Lift Cost,
Neuroscience Research, etc. Transition from Quantitative Reach to Qualitative Reach
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25th, 13:50 - 14:30 { Workshop B-3 [3F]

Arrival of 5G- Special Showdown with
Video Streaming Companies
MG SG I 2= B A £ 2 e Ry Bl ik

¥ e #Ea5 X8 e
R EHNUTY AlptaBoatars St wtstAbemary
N " e SATE BN
Vi s
Eijiro Mori Daizo Nishitani @ Riku Yamada

CMaTV nc.
Ccoo

AlphaBoat LLC AbamaTV, ne.
CEQ Hoagd of Advartising Daportmant

251th, 13:50 - 14:30 / Workshop B-4 [2F]

Hear the Truth from Foreign Firm’s Marketers!

Challenges of Localizing Global Strategies
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251h, 14:45 - 15:25 / Workshop C-1 [5F]

Learn from the Food Industry!
Fostering Love to Brands
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25th, 14:45 - 15:25 / Workshop C-2 [4F]

It’s Not Unnecessary Yet!

How to Take Advantages of Digital Agencies
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25th, 14:45 - 15:25 / Workshop C-3 [3F])

How to Coniront with Data (o
Acquire Lead Generation?
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25th, 14:45 - 15:25 /\\urkslmp( 1 [2F]

Global Perspeqhve and
Global Strategies Needed for Brands
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Day.l 23rd, July, 2018

Time Place Contents
14:30 - 15:30 Lobby Registration Opens
1550 1000 Eratabol ooy g Prromyeins
16:00 - 16:10 [Opening Remark] 79> F43» F20182 BIM&RDBBHDICTHIE?
16101630 [remn) AwmdVOKEBMISASRNOMNIS T 1 FY
16:30'- 17:00 ' ' ' [Inslgf'tt #1) '1'493.7‘){«{[41'6&!! """"
1720-1810 ....................................... [openmgKeynOte’rmmr*&mmo“,&-ya/J ...........................................................................
18251855 [Da) IISRAERSART- SRV e S ORI
18:55 - 19:00 Closing Remarks
e
20:45 The end of DAY 1

Day.2 24th, July, 2018

Time Place Contents

08:00- 08:15 Emerald Hall Networking Breakfast:1stday Review/Presentation




Day.3 25th, July, 2018

Time Place Contents

08:00 - 09:00 Networking Breakfast:2ndday Review/Presentation

11:20- 12:25 5F Hiten [Breakout #4] 2 =474 27— VICHGE T 5200 7— 575 MG L 5E
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